Fastest growing global

opportunities in e-commerce

Combining two mega-trends: Emerging Markets and
Emerging eCommerce

Investor Presentation, January 2013
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Rocket Internet is the largest, most successful and fruly global online venture builder
—— in the world d

R

i o Started in 2004 by serial enireprenetirs Alexander, Marc &
Oliver Samwer

@ Incubated more than 100 fast growing online companies all
over the world since inception

« Currently 25+ intemational branch offices on all § continents
| from Africa to South East Asia |

»  Operated by a highly talented team of Business Developmenl, (s Operational Reach: 40+ countries worldwide (tot pmu'oliuq
| Operations, IT and Online experts © Employees: . 1,000+ (Rocket Intemet Group)
: ' ' 27,000+ (fot portfolio) |
! » Many of the founded companies have seen more than a 10x « Foundations: . 100+ in total / 40+ active
increase in valuation over the last couple of years, » Exits: y 30+ -
: = Funding Volume: $1.5bn+ (tot portfolio)
« Close parinerships with some of the world's leading sector » Revenue: o $2.5bn+ p.a?
K \ specialist investors and entrepreneurs / 9 - _ y

" Lineler Ewvepaan Founcers Fund bal eioce 2007 under own Rockel Infamal laba!

¥ Toks! portiolo of compnf un-mbe, exciuaing CRydealGroupon :
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The driving force behind Rocket's success are the Samwer Brothers, which Forbes

— recently recognized among the fop 12 global entrepreneurs to watch
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» Tha Samwer brothers, » The Samwers have become
Abgxander, Mare, and Ofiver, pillars of the fast-growdng

- am among the mosf succassfi Ewopean figh-tech investment

Intermed entrapreneurs and cammunily and role modals for &
new breod of homegrown

invesfors in Eurepe.s

Alexander Samwer

internat

i

1999-2000 2000-2004 2004-today Since 2005

o Samwer's 1% venturs & Samwers' 2™ venture » European Founders Fund, an + Rocket Internet is today the leading
became market leader of became market leader for international seed/early stage intl. online business incubator
anline auctions in wireless content for mobile vanture capital firm o Eiifalions ;

Germany ) molm-lnbulhEumm e Invesiments included Facebook G ICitydeal, Zalando, Dafit,

«  Acquired by eBay just 100 Linkedin, Zynga, Eventbrite and Glossyboux, Wimdu and eDarling
days afler inception’ = Acquired by Verisign and ZocDoc

smequanuyumﬂu'p



As entrepreneurs and investors, the Samwers have successfully.grown and exited
~—— over 30 companies worldwide in the last 13 years

i o " ",

i $53mm \ \ / All share deal \ 1/
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|| similar mode sold to | ‘ [ similar model sold to f} similar model |

: , 1 !

—" by || am = RN Zappos |

| J | | eriSign- | I |

| | ' 1 h

|| > Online auction leader | | Leaderin wirless servicesinwestem | | > Onine collecive buying |- > Shoe and Fashion leader in 6 ‘

| in Germany ’ | Europe and the US ' leader in Europa Il European countries

|| Launchedin 1989 and sok || Launched in 2000 and sold J  Launched in 2009 and sold. il > Launched in 2008, 2012E revenues |
| 100 days after launch ;o\ 2004 in 2010 : 1 >€tbn ;
\, \\. 3 \ . AN J
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Company | v’ | 8. ;

o : N |
'; V[ (O ) (@ )i Rome oo |
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. model i | ___’i‘_"‘?'i__. match comii ‘ PayPal lE! 158
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The Samwers’ talent in identifying the right business models and their ability to
outperform all competitors in terms of operations and speed is unrivalled

Over $1.5B were invested in the last 3 years into our portfolio companies (80% into global eCom

" hevegtian] ey complode e Wa Eurapesn Fowders Fund : '
* Foundalion and paris’ anl vis Rocksd inleras! . 4 i STRICTLY CONFIDENTIAL



Close partnerships with some of the world's leading sector specialist invesiors and
P entrepreneurs who invested over $1.5B in our companies over the past three years

¥ i " .
g " ockefs secter
[ Kt AP A o i or
| >§1bn them in the best pasiicn
| invasted 1o bexome one of the
i g Largest ot Intaret
MTG, Cdon, Melro, Millcom, é :I g
i ) i - =
RS L, nmmﬁas
Yalilas' 3 3 $120

Sactor specialists
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oz §50mm Uph%ﬂn_; /
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Dispersom ]
HNWIs
y a H‘\t.,
; ﬂ W are proud pariners of k
ADCESS i s TR Rockel, as wa see in the
invested malivation snd smart
thinking which we want lo
Other investments: support.”
Natural Ressources,
Medsa, Telcs and Real Leonard Blavatnik
estale
S TR VICTOR PINCHUK
up to $30mm
Up fo $10mm 4
z= $T0mm

oW

JPMorgan  The fonden” woid-
Assat Lanagien ﬁﬂﬂlﬂwhw:
Up to $150mm m:-mm !
invested ﬂnﬂaﬁ:mw
: expand upan their keading
Other invesiments: ool
Twitter
Lary Ui, 0D
BLAKENEY -asm =
MANAGEMENT =2 * =2 _°* =
ET0mm+ MAREHALL WACE
Up to $45mm
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~ Execution-driven business model

Identification of attractive

business model

» Early identificationof |+ Fast execution of

» Support with technology, O'I{élnwnlhﬂng

Supp?ﬂfrom Rocket ' e T 2%
incubator

& Strong track record of

promising business models | proven concepts with | marketing, central services | 4 . successful exits via
through intemational scouls | highly qualified, local and financing from global | * Quick e"“““””““’, trade sale/ IPO
' managementteams |  Rockel experts i best practices 4
| P | \i i
| 1 +51bn market with H ' ' i \
| ! #5100mm revenue polential .I" . il RN IS :{ ' fd 5
e -l ah ' Gogle ( -'f ' 'I
! Y W || Information Technology ! :
1 Ilt ] 1 (]
' Proven business mode| 1o avoid !EI Scabook I:' J‘r &l Cit i/ J
|| rskofcustomeracceptance Il e [ - i jlicityDcaillicoron)
‘ : i ol - l Analytics & Optimization  |! ' I
; | JPMorgan & l : . |
|| WindowotOpporunity || RCG Ji gt i | mbge [ VErisign |
|| Lowoompeiion n targted marets ||\ S S ji iy
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~— Why e-Commerce will win

More brands; more produsts, more golors
= Wider selection of brands and SKUs avallable with virtually infinite shelf space in a dynamic environment
= Long tall economics: selling less units of more products ,

Cheaper to run, cheaper for customers
= Logistical cost advantage: lower overhead cosis, slore space, insurance and infrastructure investment
= Better management of inventory and lower units required in stock

Anytime; anywhere

=% Online shops are open 24/7 around the world with very short delivery times
- Multitude of payment options available, free shipping and competitive return policies

Target the right customers for the right products
= Superior product targefing: ability fo recommend products based on "crowdsourcing” and reviews
= Allows for different front stores/POS for each category, tapping into several niche markel

Changing buying behaviour
3 Young users are increasingly adopting online shopping
< Increasing online engagement through mobile usage

g , STRICTLY CONFIDENTIAL



~— e-Commerce is a large market with attractive growth dynamics"

1i The retail opportunity is huge... .. and structurally shifting outline

Vil 3 ", :

{ . Addressable \ ( _

‘ e-commerce in -~ || 60 |

| . I | d mm |

:f 2010 I HWISW |

| stor | - |
Total retail market ? ,

CAGR 10-15€ - E i

: 3 |
o o < |
. ! % i
i !
|  Addressable J g _:
! ! 5.7%  ecommerce < i
| | in 2015 | g [
| i & : Digrital battleground |
| $22tr . L !
| Totaretal martet i el |
|| 0 1. 20 30 4 5 6 7
" F A _Purchase oniine (% of buyers i category) /

“ Secular shift from fraditional retai to online shopping
> The "Research online, buy offline” concept is evolving to a “Research online, Iry offline, and buy online" mentality
STRICTLY CONFRDENTIAL
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- Structural growth and improving infrastructure are fuelling e-Commerce momentum...

I
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Glabal avg: 41.0%
45,8%
s Rl s
10,6%
| = -

Structural growth across emerging markets

: 3

gl a7 8

121%  gpw 1% Globel avg: 8.0%

RO
i §f § 3 b * 4

u |
__ 3 = ,J
= Emerging countries will play a major role in the intemet space

Sogrcas: ADC, 50/

High e-Commerce growth across Rocket's key markets

( n-cunmnm mnrhatgmilh rate =2010-2015E

L

= indonesia Y ¢
] .

i china [ 5%
s Russia [N 1.5%
== Ageniina - 2%
e Mexico - 24,1%

sieaz S now
® Japan -'.'1255

k)

SSlR Australia . 10,9% -
= US. . 10,5%
Sl UK I_E,Eﬁ
= Gemany :l 5.2%
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High growth potential for e<Commerce sector

2012 Retail
market size ($tr)

Soorcos Flanel Rated, IDC
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Online retail as a percentage of total retail, 2012/15

Leka

o

3,8%

[

33%

g

2.2%

21%

1.8%

=
=

11

o
=
C#

#

. - Le Y

13.1%

13,0%

STRICTLY COMPIDENTIAL



FY YL kg Lk e e bis il I il vl (3] ] o T R ] — 1 5 oY - i —

Emerging markets’ e-Commerce momentum is fuelled by 3 megatrends: Macro,
— retail and online growth

! RS — — o .-

! Large markets i Popuat ] i 4“6 j II 559 ‘ ’ ‘ |
| & L™ | J1 J
' GOP CAGR | | [ | f ¥ 1'

| acroeconomic growth 201015E | | ) 3.9% L 45% | o To% il 39%

_ — — /
| 82%
31.5%
E
| /" Retail in Emerging Markets _
@ e TR - Emerging markets are disrupting classic
E | N business models by skipping one generation

L <> With improvements in infrastructure, EM will

o | be much faster to adopt e-retail
Mobiles outgrowing fixed lines _}_.-’ E-retail outgrowing offline :!mpplng; :
Mote: SEA fgewes Include Hong Kong, Indonesia, Malrysia. Tahwen, Thaliand, Singapore, Pilippinad, Visiham 12 STRICTLY CONFIDENTIAL

Latin America Figuras inclodo Amgantina, Brazil, Chils, Colombia, Mesicn, Vaneeusla
Souas: EIL, Workdbank, PlaceiRoked
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Case study: in just 4 years Zalando has become the European market leader in
s online fashion retail, surpassing €1bn in revenue |

| .
I Zalando at a glance

Founded in 2008 in Berfin, Germany ]I
Operates in 14 European countries, expanding to further markets ’
5000+ employees |

Hundreds of brands & ten thousands of products in assortment J

——
A w

| +  €600m+ in funding by Investors including DST, Kinnevik, J.P. Morgan Asset
| llananlmmt and others

| Competitive Advantages Strong growth profile

| (s Largest product selection ( Revenues (Emm) >1,000
! |¢ Highest customer convenience

& : .
| » Shortest delivery times [ |
| |'» Mostreliable fulfiliment : 159 I
| i |
k. 'D

e —
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Case study: Zalando is replicating Zara's proven business mndel without owning
—— the physical stores . ZARA

| : Zalando ZARA Zalando follows Zara's growth path
Revenues >€1bn €%hn | Inditex market cap {Ebe) LU
i . _ _ aumert
! e | ) 26,2
i Growth . m ! "z 13,5
} {prev. year) | _
| e . o @ PO date
| | Zara revenues (Ebn)
! Gross margin 599" : 10,3
| ]
I
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Sources: Company Information, Factsed, Thomson mm _
Mofa: Inclfax madosd cap al poar-and wnles odhansiss spacifod .
1 FY 2011 for Incifax Group; * Al run-rale revanues 1%
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Case study: IKEA has built an offline home & furnishing empire which Home24 is

—— successfully replicating online

Home24 is expanding its business using a two-hub strategy...

, ' nome_;’._ |'

(" Home 24 presenca |

|

1. Home 24 hub |
.| ™ expansion strategy |
i O IKEA ¥ of stores ;

. /_@ - :

-With a much leaner cost base than traditional models

Home24 is using the proven e-commerce concept to replicate a multi-billion business in just@l

Sowco: Company infarmation, IEA

1054 1564 _' 1574 1984 1904 2004 201
5 e =
ot i
0 IKEA stores )
| 200
|
| [
I I T ....__-._.d_.
L 1954 e L] 1954 2004
D\ S e B s i
“‘_,9‘1 &.,uu‘ IKEA r.ahlogtm (inMilions)
" - l_l
5 2 P e R
' Iasl 1064 14 IBH 199 004
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$113bn market cap

Revenues - . :
(¥bn) = >16,000% return since IPO (~50% p.a.)
60 - = 9 ocal websites and little presence in EM 57 KindoFre
= 87% of revenuas from e-commerce 4/
< 56,200 employees /
50 - = 5% EBITDA margin
212 181 /W‘r
.m.
g 12 ,m,_ m 34,2

: Store nnde
30 4 Music Store/ Sports & Outdoor Baby

; . . Software  Health & Personal Care

| — BP0 Kids Store o
20 - :
10 - 69 85
. 39
19 28 - 3 l I

. 06

Lo oo w0 o o o WM __L
1965 1696 1907 1908 1009 . 20000 2001 2002 2003 2004 2005 2006 2007
\\ ] - e - e— — —
@ New calegories added

b t 18 STRIGTLY CONFIDENTRAL
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= The latest generation of companies is validating the power of the Eaming curve

|
|
i
[
|
|
i
|

'/'- ]
[ Average monthly net sales (€k)
f 9,000 1 A
b i ~= Netsales - Zalando
I | ~== Average of net sales - Gen 2
| 7.000 4 Average of net sales - Gen 3
i- £.000 4 Average of net sales — Gen 4
]
5.000 -
4000 -
am o _.
fh-“-'/,
| 2000 o '
1: 1.000 - ____,d-"""- ,a-—"—'-/j
! e — - mo s s AN
i 2 3 4 5 6 7T B 9 10 11 12
\ Months after launch

" inchoofing businas plan extimiles for o months; smaler countins amiffad fom avarages

|

%’dqﬂt; "> Founded in 2011 in Brazil and Russia

lamoda
JABUNG . > > Foundedin 2011 icia
| GENERATION 4'
ZMALCR M 5 Foundedin 2012 in South East Asia
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" Rocket's e-commerce assets offer the best value proposition investment
Ex opportunities to capture future growth in emerging markets

Rocket offers 7 different investment opportunities within the 3 different verticals

: Latn America leader in online fashion Funrmiegrore " g26mm ¥ difiti

: * Russian fastest growing :{;ommeme platform —P czs:imm lamoda |

__Eﬂsmmmmmﬁ;derinmmé;ﬁ;—- €87mm Z AL O R A
, -- Iﬁh'é most prmnlnen_t u;rline lifestyle megastore R @m JABUNG |
I: % {; Fastest groving mina-departmmtstom in Latin America ~ €40mm |
. E é Hyper growth mult-category e-Commerce platform in SE‘F €67mm -

Worldwide online category killer for home furnishing

€15imm  home 24 ,.

é ngtest growing online office suppﬁer in India and SEA €5_n_|m ificsYes™ ﬂﬂhdeJ

' Analized aun-ral gress mevenue basad on November 20132 irodiag
' 23 ' STRICTLY COMFIDENTIAL



